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Concentration
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Why Major in Accounting?

Accounting is one of the most rewarding careers in business and
offers a lot of opportunities with the lowest risk as it is the center of
gravity for any business decision. The American Institute of Certified
Public Accountants (AICPA) describes Accounting as “The One Degree
with 360 Degree Possibilities.” Your accounting degree prepares you to
become successful CPA, entrepreneur, CFO, or CEO. In fact, no matter
what you decide to do, accountants have access to top jobs. More
than any other business function, accounting prepares you to take

on senior management positions in any field. Why? First, accountants
are known for their trustworthiness and high degrees of integrity.
Second, accountants have the financial acumen necessary to diagnose
the financial health of their companies and determine activities that
maximize the outcome of decisions that affect a firm’s value. Third,
the path from the CFO (the top accounting job) to the CEO position is
increasingly seen as a natural transition. In recent years, the CFO posi-
tion has become a training ground and stepping stone for the top jobs.
Accounting students are provided with an unparalleled opportunity
for hands-on experience by working on national projects such as the
Corporate Governance Index project allowing them to develop practi-
cal and professional skills and gain valuable experience.

The Accounting Program:

Across the world, accounting programs attract the best and the
brightest students and open doors of opportunity to pursue careers
in financial planning, financial control, risk management, financial
analysis, public accounting (public auditing), internal auditing, internal
control, corporate governance, management and financial consulting,
business valuations, and many more. Graduates of accounting pro-
grams are highly sought after by world-class accounting and consult-
ing companies such as PwC, EY, Deloitte and KPMG, as well as all types
of companies, including luxury goods, airlines, financial services, oil
companies and real estate firms.

Joining the Big Four Accounting Firms:

A typical and well proven career path for accounting students is to join
one of the “Big Four” accounting firms, such as PwC, EY, Deloitte, and
KPMG. If you decide to join one of these firms, you are likely to start
your career after completing your undergraduate accounting degree
at Alfaisal College of Business as an associate accountant. Within your
first five years with the company, you would have been promoted to
different positions, such as a senior associate, auditor, senior auditor,
and by the end of your fifth year, you are likely to be in charge of a
portfolio of more than 50 companies, spanning across several indus-
tries (e.g., banking, petrochemical, insurance, you name it).

Jlocll diq e
College of Business

Program Structure:

The teaching model is based on a blended educational approach that
uses lectures, hands-on practices, business cases, projects (financial
analysis and presentation) and internships. To graduate with a con-
centration in accounting, students must complete a total of 126 credit
hours.

A. University General Education Requirements (GER):

These are a set of liberal art courses consists of 44 credits and includes
courses in the following disciplines: Arabic, English, Islamic Studies,
Mathematics, Natural Science, Social Science, and General Electives.

B. Business Core Courses:

In order to equip our students with all general business knowledge
and expertise, a 44 credits are required from completion of the follow-
ing courses:

C. Accounting Core Courses:

The objective of the accounting core courses, which are counted for 18
credit hours, is to allow students develop expertise and competency in
various accounting areas: financial accounting, management account-

ing and auditing.:

. Microeconomics » Introduction to Management

. Macroeconomics Accounting

+  Introduction to Financial « Management Information Systems
Accounting + Organizational Behavior

. Business Communications « Business Law

+  Principles of Finance + Operations Management

*  Business Ethics + Quantitative Methods for Business

. Principles of Marketing . Strategic Management
. Business Statistics

D. Business elective courses

and internships:

The students are also expected to complete a number of credits from
business elective courses offered within the college of business.
Further credits is required to complete an internship placement for a
whole semester with businesses in local or international markets

*  Intermediate Financial +  Advanced Financial Accounting
Accounting II *  Auditing and Assurance
. Intermediate Financial Services

Accounting I
. Zakat and Income Taxes
. Cost Accounting

Apply Now! Don’t Miss the Opportunity!
Check out our website at: www.alfaisal.edu

Or contact us on 920 000570
Apply online at: www.admissions.alfaisal.edu




Juaiall Za ol

Alfaisal University

:Jlocll 613Y dpulw¥l allhioll -g
gc 6apa dald allnllg ilhll clhc] ga allhiall 3@ go waall
qaill lc danieo dclw 44 go aldhiall 0@ Jghiig Jlocll sjlal

Ll

wdjall alniayl
Al alnidyl
Sl elnayl
dylaill avlniyvl
dylall tsalio
Joell alggilal
Gaguuill ¢galio

dylayl alogleall plai
il dglull

bl ggilall

alyaell )1l

Jlacl 6)lsY dgoAll wuylludl
dyagilyinyl 3layl

e e e s e
s [ s [ s [ s

dylayl duulroll d doadio

: ddlodl janAi allhio .

Y]

albpill Jugad

dyhyl dulall

llall aluwgallg §lguwl

dullallg duulroll g8 UI culall aléighi
JlodiwyI

gl Jygail

Y ) s [ o |

:ologll ujaillg dyluisylg daclwall alhioll -3
OlARA (5 GIYTA] lgo (o Sr0ie0 lcbu Jlas] dylbll sle ey
1ape g Jlacl 6alyy g dypindl jlgall 81l Jio pavl Jlacyl &jlal
piy gl g dyleall Jooll Gow b @losll cyill dalayl 13a
A4l od ganiio puwd wlpi] and Jols uul)y Jna od Laihai

lelinga aigaill gl anil
www.alfaisal.edu :liedgo 6jlij1 od

920000570 :pldjll glc Jnil gi
www.admissions.alfaisal.edu :6)Lij @i e ljga el Juji

Jlocll diq m
College of Business

solipdl gc

2daillg alaill daalgal dojilll aljlaoll pghil polipll pron’ ol
degano (o polipll ggaiy .dijaall dlgall Jlacll &jlal oa dlleall
dangall diloell aljlacllg dayeall cliy Jl carai dhilyio ailaag Jo
g aaioll pron’ o ¢lldlg . auailly aledgillg (Gguudl alaliay
.Joudl deuh g aledgi uleriwy dluyjloall

aliaai go Joleill duwlwillg dyidill aljlall Mkl aleiy caguw
doolall gouui, lﬂg\ngalji Jawd lel lc Jgnall Jal gog .Jlocl
dydyhg aljluo g el dayd dalny glgall sloicyl sle Jgnall sl

tdthdiwoll yaydllg dullodl polip

@ Jlall yuijg il Glguwl o s jghi éaa p2001 ple dio
lholl gon duidillg dyinill dyidlg jghill éya go hwgVl Gl
Jullall elpall (gle alhll aunl . Jloll iy d4jag dolgell syyljioll
§lal .d4laall Jdiuel duuill lowla ol Ll loglei Igali juill
«dyllall jlayl:Jliodl Juw olc .llgag Lo 6pag sarhgll hdiwall
Jdyjldell alilioallg alahio .gadleill jlasl dylall aluwwgoll
Jaaall go aunl il lo4 jloitwyl aldpdig dullall GlgVl Glguwig
A0io (ollo Jlao Jio daall alslasll gle Jgnall

sduloll olip aligiao

calpaboll go ujo sle dullall qolip (o guy)aill aigai Aoio)
wloell qypaill dalayly dlnall dyiagl gyliallg dylaell aldyhillg
dillo yanAiy Jlacll §)ly] oa guygllay 8alaiy apaill . apaill Jid
30 JgALT 8anieo dclw 126 Jaloylo Jlod] duliall/allall gle way
:dadlill aldhiall

sdolall deolall allhio -i

dglll Jauitig 8anigo dclw 44 go ggiii dolell deolall cililhio
pglellg diophll pglellg diollwil cilwljallg dyjulaill dolilg dujell
AV dolell alilhioll (aeig diclaialll



Juaiall Za als

Alfaisal University
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Concentration

Why Finance?

Finance is the study of how individuals, institutions, governments, and
businesses acquire, spend, and manage money and other financial
assets. Therefore the efficient allocation and organization of these
financial institutions and assets are essential for optimum productivity
and output of a country’s resources.

The Program

The program is designed to develop the necessary skills to confront
the challenges and most effective approach of modern international
business. These consist of a set of interrelated modules designed to
gradually build knowledge and practical skills oriented to market needs
and expectations. With business focus, the teachings and practices are
designed to accommodate the modern dynamics of market nature.
Students will learn essential technical skills to deal with business chal-
lenges and most effective approaches.

Bright Career Futures

Since 2001 the financial markets in the Middle East have evolved in
terms of product sophistication and technical infrastructure. Within
the ever growing demands of globalization and mobility of capital, the
demands for highly educated financial experts is crucial for the King-
dom'’s future. Future career prospects are abundant, domestically and
internationally. Areas such as: financial management, depository finan-
cial institutions, contractual savings and real property organizations,
securities markets and investment firms. Work experience comple-
ments the rigid of classroom instruction. Professional certification such
as Chartered Financial Analyst (CFA) is available.

Program Structure:

The adopted teaching model is based on blended educational tech-
niques using lectures, hands-on practical sessions, business cases,
videos, simulations, field trips, internships, and on-going projects. To
graduate, a student must complete a total of 126 credit hours. In addi-
tion to the mandatory Finance courses, a range of additional courses
in diverse business knowledge areas are offered from, accounting,
economics, management, marketing, strategy, operations, technol-
ogy, analytics, and soft skills. Below are key categories of the Finance
program:

Jlocll diq m
College of Business

A. University General Education Requirements (GER):

These are a set of liberal art courses consists of 44 credits and
includes courses in the following disciplines: Arabic, English, Islamic
Studies, Mathematics, Natural Science, Social Science, and General
Electives.

. Microeconomics

. Macroeconomics

. Introduction to Financial
Accounting

. Business Communications

. Principles of Finance

. Business Ethics

. Principles of Marketing

. Business Statistics

*Introduction to Management
Accounting

*Management Information Systems
*Organizational Behavior

*Business Law

*Operations Management

*Quantitative Methods for Business

*Strategic Management

B. Business Core Courses:

In order to equip our students with all general business knowledge
and expertise, a 44 credits are required from completion of the follow-
ing courses:

. Corporate Finance *  Computer Applications in
. Managerial Finance Accounting & Finance
+  Financial Markets & +  Investments

Institutions . International Finance

C. Finance Core Course

D. Business elective courses and internships:
The students are also expected to complete a number of credits from
business elective courses offered within the college of business.

Further credits is required to complete an internship placement for a
whole semester with businesses in local or international markets

Apply Now! Don’t Miss the Opportunity!
Check out our website at: www.alfaisal.edu

Or contact us on 920 000570
Apply online at: www.admissions.alfaisal.edu
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Management
Concentration

Why Human Resources Management?

One of the major challenges facing the Kingdom of Saudi Arabia is
the shortage of Saudi Human Resources (HR) managers, experts,
and professionals. In addition, organizations, around the world, are
increasingly realizing the importance of having quality work-force
as their most critical source of competitive advantage. Therefore,
now more than ever, is the time for you to major in Human Re-
sources Management (HRM).

Overview of the PM Program

HRM is the study of how to acquire, train, appraise, and compen-
sate employees as well as attend to their labor relations, health
and safety needs, and fairness concerns. The HRM program
consists of a set of interrelated modules designed to provide you
with the tools needed to manage the human resources in organiza-
tions of different sizes, in various sectors and industries. Through
a combination of lectures, projects, business-cases, and presenta-
tions, students will learn the concepts and techniques needed to
attend to the growing market needs for HR experts and profession-
als. To add international acceptance and enhance graduates’ career
progression, the university is seeking international accreditation of
the program.

Bright Career Futures

HR managers and experts are the catalysts to the effective execu-
tion of the Saudization strategy across the Kingdom of Saudi
Arabia. As the demand for local HR experts exceeds supply, Saudi
graduates with HRM skills and experience are highly needed and
well-paid. Future career prospects are unlimited as organizations of
all sizes, nature, sectors, and industries need HR experts and pro-
fessionals. Possible future jobs include (but not limited to): human
resources managers, recruiters, job analysts, compensation manag-
ers, training specialists, labor relations specialists, and health and
safety consultants.

These roles open the doors to gain further specialized work experi-
ence that can be coupled with MBA from Alfaisal University and
international certifications such as CHRP, PHR, CPHR, or CTDP to
further advance your career.

Jlocll diq m
College of Business

A. University General Education Requirements (GER):

These requirements account for 32 credit hours and include Arabic
and Islamic Studies, English Language, Mathematics, Communica-
tions, Natural Science, Social Science, and General Electives.

B. Business Core Courses:

The following core business courses account for 42 credit hours
and provide the students with a general business background.

. Microeconomics . Management Information
+  Introduction to Financial Systems
Accounting +  Introduction to Management
+  Principles of Finance Accounting
« Principles of Marketing Quantitative Methods for Busi-
ness

. Operations Management
. Macroeconomics

. Business Law

. Business Communication

Organization Behavior
. Busines Ethics
. Strategic Management

C. Human Resources Management Core Courses:

The objective of the HRM core courses is to provide the students
with the in-depth knowledge needed to succeed as HR managers
and experts. These core courses account for 24 credit hours and
include the following:

. Human Resources Management

. HR Planning, Recruitment, and Selection
. Employee Learning and Development

*  Employee Relations and Engagement

+  Total Reward Management

. Comparative HRM

D. Support and Elective Courses and Internship:

In addition to 12 credit hours internship during the last semester
of their fourth year, students have to take a number of support and
elective business courses from a pool of courses offered within the
College of Business.

Apply Now! Don’t Miss the Opportunity!
Check out our website at: www.alfaisal.edu

Or contact us on 920 000570
Apply online at: www.admissions.alfaisal.edu
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Alfaisal University

Marketing
Concentration

Why Marketing?

Marketing is a dynamic and exciting business field. It is a critical
organizational function that is becoming more important with the
increasing competition levels. Marketing professionals help busi-
nesses achieve their goals through:

+ Segmenting and targeting markets;
Collecting and analyzing customers data

Contributing to the development of new products
» Determining product prices
+ Identifying appropriate distribution channels

* Creating and implementing ‘marketing communications including
advertising and personal selling

+ Crafting brand identities
+ Developing and managing marketing strategies and plans

The marketing concentration at Alfaisal College of Business consists
of a set of interrelated modules designed to gradually build knowl-
edge and practical skills oriented to market needs and expecta-
tions. The teachings and practices are designed to accommodate
the modern dynamics of marketing. Students will learn essential
technical and soft skills to deal with business challenges and the
changing economy. The university is also seeking international ac-
creditation of the program to add further value to enhance gradu-
ates’ career paths.

Bright Career Futures

The Kingdom of Saudi Arabia is a fast growing economy that is only
beginning to see the true value of marketing. The next few decades
will see a tremendous increase in opportunities in the marketing
field as Saudi companies adopt the modern marketing practices of
international firms. Doing so will require skilled workers in the vari-
ous areas of marketing. As the demand for marketing professionals
exceeds supply, local graduates with knowledge of marketing and
the Saudi market will be in high demand.

Jlocll diq m
College of Business

Program Structure:

Business educational requirements include courses from areas such
as finance, accounting, marketing, economics, strategy, operations,
technology, analytics, and soft skills.

To graduate a student must complete a total of 126 credit hours;
below are the key categories of these credit hours.

A. University General Education Requirements (GER):

These are a set of liberal art courses consists of 44 credits and in-

cludes courses in the following disciplines: Arabic, English, Islamic
Studies, Mathematics, Natural Science, Social Science, and General
Electives.

*  Microeconomics Management Accounting

*  Macroeconomics *  Management Information
+ Introduction to Financial Systems

Accounting »  Organizational Behavior
. Business Communications «  Business Law
*  Principles of Finance +  Operations Management
+  Business Ethics *  Quantitative Methods for
*  Principles of Marketing Business
*  Business Statistics +  Strategic Management

. Introduction to
B. Business Core Courses:

. Consumer Behavpr . Marketing Strategy
. Integrate_d marketlng - Service Marketing
+  communications

. E-marketing

*  Marketing Research

In order to equip our students with all general business knowledge
and expertise, a 44 credits are required from completion of the
following courses:

C. Marketing Core Courses

D. Business elective courses and internships:

The students are also expected to complete a number of credits
from business elective courses offered within the college of business.
Further credits is required to complete an internship placement for a
whole semester with businesses in local or international markets

Apply Now! Don’t Miss the Opportunity!
Check out our website at: www.alfaisal.edu

Or contact us on 920 000570
Apply online at: www.admissions.alfaisal.edu
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Alfaisal University

Operations & Project
Management
Concentration

Why Operations and Project Management

The operations and project management concentration is designed
for students interested in developing business analytics skills to over-
see the planning and execution of a variety of projects in the service
and manufacturing sectors.

The operation and project manager is typically responsible for:

+ Defining the scope of the project

* Preparing the project schedule

* Proposing and managing the project budget

+ Getting the project done on time and on budget

+ Identifying and minimizing potential risks to the project

* Ensuring the quality of the team’s work and any supplies or
materials used by the team

Bright Career Futures

The current cross-sector multi-billion projects in the Kingdom of Saudi
Arabia increasingly require skilled local graduates with operations
and project management skills tailored to Saudi business and cultural
needs.

Possible sectors to work for include (but not limited to):

Construction, Consulting, Information Technology, Manufacturing, Oil
& Gas, Telecommunications, Transportation, and various public and
private projects.

These roles open doors to gain further specialized work experience

than can be coupled with international certifications such as CAPM,
PMP, PgMP or PMI-RMP to develop brighter career path.

Learning approach

The adopted teaching model is based on blended educational
techniques using lectures, hands-on practical sessions, business
cases, online learning management systems, simulations, field trips,
internships and on-going projects, and possibly international study
experience.

Program Structure

Business educational requirements for operation and project manag-
ers include, in addition to mandatory OPM courses, courses from
areas such as finance, accounting, marketing, economics, strategy,
operations, technology, analytics, and soft skills.

Jlocll diq e
College of Business

To graduate a student must complete a total of 126 credit hours;
below are the key categories of these credit hours.

A. University General Education Requirements
(GER):
These are a set of liberal art courses consisting of 44 credits and
includes courses in the following disciplines: Arabic, English, Islamic
Studies, Mathematics, Natural Science, Social Science, and General
Electives.

B. Business Core Courses:

In order to equip our students with all general business knowledge
and expertise, 44 credits are required from completion of the fol-

* Microeconomics + Introduction to Management

* Macroeconomics Accounting

+ Introduction to * Management Information
Financial Accounting Systems

* Business + Organizational Behavior
Communications * Business Law

* Principles of Finance + Operations Management

* Business Ethics + Quantitative Methods for Business

* Principles of Marketing + Strategic Management

* Business Statistics
lowing courses:

C. Project Managment Core Courses

To build PM subject matter expertise, the students will accumulate 18
credits from completing all below courses:

» Introduction to Project * Quality Management
Management and Tools * Management of Innovation
+ Principles of Supply Chain + Business Analytics and Risk

Management and Logistics
* Advanced Project
Management

Management

D. Business elective courses and internships:

The students are also expected to complete a number of credits
from business elective courses offered within the college of business.
Further credits is required to complete an internship placement for a

whole semester with businesses in local or international markets
E. BAE systems project management student competition

With the aim of acknowledging the work of college of business stu-
dents, concentrating on operations and project management, and to
motivate them to contribute to the development of the country,

BAE Systems in cooperation with the College of Business at Alfaisal
University honour projects completed by operations and project man-
agement students every semester since Spring 2017 until Spring 2022.

Awarded prizes range from the equivalent to 5,000 SAR to 25,000 SAR.

Apply Now! Don’t Miss the Opportunity!
Check out our website at: www.alfaisal.edu

Or contact us on 920 000570
Apply online at: www.admissions.alfaisal.edu




